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Imagine knowing interests, purchase habits and current behavior of 
each person visiting your website. 

Keeping a separate record for each individual lets you automate various 
marketing, sales, and support processes and provide each customer 
with a super-personalized and therefore exceptional experience.

Read this ebook to see real-life opportunities such an approach can 
bring to your business.
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Knowing if a certain visitor is a cold lead, warm lead or a paying 
customer is critical to delivering the right message. In your advertising 
strategy, you don’t target di erent groups with the same content. 
Neither should you on your website.

  

Sales funnel stage

1. You can dynamically adjust your website content e.g. to invite people to a call if they 
have already signed up for a free trial.

2. You can show pop-ups o ering di erent ebooks or blog posts on di erent sales 
funnel stages.

3. You can implement very specific retargeting.

4. You can create nurturing email campaigns adjusted to person’s familiarity with 
your brand.

Sales funnel stage 3

Real-life reasons for gathering data about funnel stage 

Think about your coworkers and friends. Share this free course.
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So you’ve already attracted the lead, and now you have to make sure 
they are satisfied with your service or product. From this point, you 
should definitely move the person a stage up in your CRM, as well as try 
to keep them engaged.

  

Registration

5. You can send automatic chat message just after registration to make sure the lead 
stays on the right track.

6. You can send re-engagement email campaign when the person left shortly after 
registering.

7. You can automatically create a deal at the moment of registration and assign 
appropriate agent.

Registration 4

Real-life reasons for tracking registration event

Think about your coworkers and friends. Share this free course.
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People tend to add products to their cart without any intent to buy. While 
it is an indicator of their interests, it may not be a perfect metric to 
measure the customer’s value. Aggregated and average values of past 
purchases are far more reliable when it comes to evaluating customer’s 
value and spending habits.

  

Past purchases

8. You can segment your clients based on their overall purchase value.

9. You can provide VIP clients with special support and send exclusive o ers.

10. You can use average purchase value to determine how much specific person is 
likely to spend.

11. You can send a newsletter adjusted to client’s interests.

Past purchases 5

Real-life reasons for keeping track of past purchases

Think about your coworkers and friends. Share this free course.
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The aggregated value of products in the cart can be a valuable trigger 
for automations on the cart page. The knowledge about products in cart 
also gives you more reliable information about the person’s interests 
than search queries and products viewed. 

  

Products in cart

12. You can inform client about the value left to reach a free shipping or a discount

13. You can o er VIP support to make sure that people with highest cart value will 
complete the purchase.

14. You can up- and cross-sell matching products directly on cart page inside e.g. chat 
messages.

15. You can save abandoned carts by sending reminder emails with products left 
unbought.

Products in cart 6

Real-life reasons for tracking products currently in the cart

Think about your coworkers and friends. Share this free course.
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Saving information about all the products viewed by a specific user is 
one of the most important data you can get. Not only allows it to 
determine the exact interests of the user but also gives you many 
possibilities when it comes to automation.

  

Visited products

16. You can send an automatic email with last-viewed products. 

17. You can inform the user when viewed products get discounted.

18. You assign the user to appropriate mailing list based on their interests.

19. You can up- and cross-sell matching products.

Visited products 7

Real-life reasons for saving data about visited products 

Think about your coworkers and friends. Share this free course.
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Imagine knowing what each person is interested in, or what type of 
content they prefer. Visited content pages give you exactly that 
information! Keep record of blog posts, videos or ebooks a person has 
interacted with to improve accuracy of your nurturing campaigns.

  

Visited content

20. You can send a chat message when someone enters your blog with a link to your 
newest article from the most-read category.

21. You can send push notifications inviting to read articles from visited content 
category.

22. You can create various newsletter lists for people of di erent interests.

23. You can send a chat message when someone enters your blog with a link to your 
newest article from most-read category.

Visited content 8

Real-life reasons for gathering data about visited content

Think about your coworkers and friends. Share this free course.
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You should not treat people on di erent stages of your sales funnel the 
same way. Track the number of each person’s visits to know how familiar 
with your brand/o er the visitor is, and automate communication 
adjusted to their knowledge level. 

Number of visits

24. You can send di erent welcome messages to people who are visiting your
website for the first time and to those who have come back.

25. You can tag customers as loyal after reaching X number of visits.

26. You can send messages that will educate people who have little knowledge of
what you do.

Number of visits 9

Real-life reasons for keeping track of number of visits

Think about your coworkers and friends. Share this free course.
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The number of pages each customer viewed not only is a perfect 
indicator of the user’s engagement but can also turn out to be useful 
during your on-site communication. 

  

Number of page views

27. You can invite people who have visited more than X pages to sign-up to your 
newsletter.

28. You can increase user scoring every X page views.

29. You can provide additional help to people who viewed many product pages and 
still didn’t complete the purchase.

30. You can limit the number of e.g. articles available for free, before signing up to 
a newsletter or buying a subscription.
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Real-life reasons for keeping track of page views

Think about your coworkers and friends. Share this free course.

https://www.addtoany.com/add_to/facebook_messenger?linkurl=http://bit.ly/2QPsFKt&amp;linkname=Turn%20Visitors%20into%20Customers
https://www.addtoany.com/add_to/whatsapp?linkurl=http://bit.ly/2Pyh26h&amp;linkname=Turn%20Visitors%20into%20Customers
https://mail.google.com/mail/u/0/?ui=2&view=cm&fs=1&tf=1&su=Marketing+automation+course&body=Hi,+I%27ve%20signed+up+for+a+free+MA+course.+I+thought+you+may+like+it+too.+Here%27s+the+link+http://bit.ly/2UC6fvz
http://www.facebook.com/sharer/sharer.php?u=http://bit.ly/2EhuHwy
https://www.linkedin.com/shareArticle?mini=true&url=http://bit.ly/2zXVdrz
https://twitter.com/login?redirect_after_login=%2Fhome%2F%3Fstatus%3DI%25E2%2580%2599ve%2Bfound%2Ba%2Bhelpful%2C%2Bfree%2BMarketing%2BAutomation%2Bcourse%2Bfrom%2B%40userengage_com.%2BYou%2Bcan%2Bgrab%2Bit%2Bhere%3A%2Bhttp%3A%2F%2Fbit.ly%2F2EgDnTT


Knowing that a visitor has been on a certain page longer than X 
seconds/minutes lets you automate several actions that will likely 
increase their engagement. 

  

Time spent on current page

31. On the checkout page you can send automatic chat messages with small 
discounts when client hesitates.

32. On landing pages you can send chat message asking if the visitor needs more 
information.

33. On blog posts pages you can suggest signing up for your newsletter.

Time spent on current page 11

Real-life reasons for keeping track the time spent on current page

Think about your coworkers and friends. Share this free course.
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A business where customers come from various countries and speak 
di erent languages may be di cult to run if you don’t know what 
language each visitor speaks. That’s why collecting data about browser 
language is so important. Store this information and adjust your 
communication to increase your conversion with ease.

  

Browser language

34. You can send welcome chat message in visitor’s language.

35. You can automatically assign customers to appropriate sales agents.

36. You can increase recipients engagement delivering newsletters in their mother 
languages.

Browser language 12

Real-life reasons for knowing browser language:

Think about your coworkers and friends. Share this free course.
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Knowing where most of your tra c comes from is one thing, but tracking 
where a specific user comes from is something di erent. It often lets you 
determine what stage of the sales funnel certain visitor is on, gives you a 
hint on how to approach them and lets you personalize visitor’s 
experience. 

  

Referrer

37. You can ask people coming from social media to follow your profile.

38. You can dynamically adjust page content to suit referring site.

39. You can inform your support team about visitors from best converting sources.

Referrer 13

Real-life reasons for knowing the referrer

Think about your coworkers and friends. Share this free course.
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This metric is very useful to re-engage people who were not active on 
your website for quite some time. 

Date of last visit

40. You can send limited-time o er or a gift when somebody has been inactive for 
many days.

41. You can send automatic email asking why the person hasn’t been active for so 
long if they have made several purchases before.

Date of last visit 14

Real-life reasons for knowing the referrer

Think about your coworkers and friends. Share this free course.
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Some easy-to-automate actions require knowing what date, or time of a 
day, it is to make sense. That’s why it’s crucial to keep track of when the 
customer visits your website or whether an important event is going to 
take place in the near future to send a proper message. 

Date & Time

42. You can remind the lead when their trial comes to an end and o er extending 
if they need it.

43. You will be able to send emails with birthday gifts.

44. You can show limited time o ers.

45. You can send invitations and reminders for upcoming events.
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Real-life reasons for tracking date & time:

Think about your coworkers and friends. Share this free course.
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Apart from all standard triggers, it’s crucial to be able to interact with 
customers based on even more detailed data about their behavior. You 
can track clicks, hovers, mouse moves, calls made, forms filled and many 
other interactions to personalize and improve their experience. 

Custom events

46. You can show a pop-up when the visitor wants to leave your website.

47. If the visitor checked price using slider or calculator you can save the price/quota 
level checked and adjust your communication.

48. You can change custom attributes and save information from forms in user profiles 
after they clicked the submit button.

49. You can send a text message automatically, when a user calls and you’re during a 
call with someone else. 

Custom events 16

Real-life reasons for gathering data from custom events:

Think about your coworkers and friends. Share this free course.
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Apart from all standard triggers, it’s crucial to be able to interact with 
customers based on even more detailed data about their behavior. You 
can track clicks, hovers, mouse moves, calls made, forms filled and many 
other interactions to personalize and improve their experience. 

Communication

50. When user asks a question on chat and is not answered within X seconds you 
can automate asking for their email address to send the answer to their inbox.

51. You can increase scoring when client asks question on chat” zmienić na “ You can 
increase scoring when client asks a question on chat.

52. You can review all history of communication with the client to provide them with 
proper support.
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Real-life reasons for gathering data from custom events:

Think about your coworkers and friends. Share this free course.
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Your website is not the only source of valuable data. Keep track of 
whether a person opens your email or clicks the link inside, to add tag, 
increase scoring or carry out more detailed segmentation.

Email opens and clicks

53. You can send di erent follow-up emails to people based on whether the 
person opened your email or not.

54. You can determine what the user is interested in.

55. You can tag or increase scoring of people who clicked in the link.
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Real-life reasons for tracking email actions:

Think about your coworkers and friends. Share this free course.
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About User.com

Right from the start it tracks every step of each website visitor and lets 

you automate segmentation, scoring, communication and other 

marketing, sales and support tasks. It makes your life easier providing 

one interface for all your communication. 

You’ll find there:

        email marketing,

        live chat,

        chatbot,

        push notifications,

        call center,

        SMS dispatch,

        pop-ups and

        dynamic page content.

With an automated CRM and full information about each lead sales team 

can focus on selling and forget repetitive tasks.

Analytics and reporting modules let managers have full control over 

their team’s performance.

Click below to learn more.
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Learn more about User.com

Think about your coworkers and friends. Share this free course.
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